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Better Windows for

EcoTherm » Logo and Brochure

DOE-RS Glazing Package

it

Stondord Features

= AllWelded Consiructon

= Red Ook orBich Veneer Head ond Sect Board
= Scroens on Operating Ven's

= 4916 Jomb Dopth

» Honging Coble Sstem

= Bay Ausioble in DH or Cosement Siyies

= Avalable in 2000, 4000 and 7000 Series

Performance Options

= DOERS Glazing Package’
= STEnergy Sor Gazing Packoge
= o, Profleor SDLGrid Package
= Wihite, Beige and Bronze/Whia Colors
= Chery ight ond Dork Ook Simuoted.

= Cusiom Jomb Depihs

Btz 5 g drokges

With

comfortable budget

+ Signiiconly reduce energy costs
Superior UV profection
Ouistanding sound reduction
Outpartorms faderol T Reauiramants

v 2
Outparforms Enargy Sior requiements by 3%
Insulad Trple Gass Unit

Double low Giass.

Double Kryplon ot Argon Fillng between the Panes
ExerorFrome Foom Virap

High Parformance Super Spocer

ecotherm g,

etter Windows for A Better World

A QUEST FOR THE PERF DURING QUALITY
All EcaTherm windows are crafted

Their extraordinary strength and high-grade components ensure decades

ofuncompromised performance, "W

warranty, EcoTherm Windows ofer

EcaTherm Windows belong to an emerging clss known as superhigh
windowss, They embody some ofthe most advanced ideasin L
alifetime of service. In time when

building todsy. Every festare - from the fusion ofthe frame
ghest nationsl standsds for

hermal effciency. They're a natural choice for decp energy retrofits,

‘The colors of

Extorior Docorativo Colors'

Atthe heartof the EcoTherm design lesa triple-glazed core lled with
on gas. The gasi hree times less conductive than argon. The

onalo tion between the panes, minis

the top and bottom ofthe window where heat exchangs

Few people realze how much heat islost through window frames and sashes.
With EcoTherm, however tha loss is nearly eliminated. Al frames and
areformed from cting PVC and iled with an advanced cellular foam

that minimizes thermaltransfr. This added bariercrees mor

living spaces and actually strengthens the window. I¢s astrong . Interior Woodgroin Lominates'

Another key aspect of the EcaTh o
windons meetsthe il Lk the it
ncarly impevious barrier tothermal and ar penetration,for one more level

For high drama in low-lightareas, EcolTherm Bays and B

alowes abundant naturallght,while hgh-performance eatures minimize the associated thermal ory. Their high-stre

iththei high-efficiency and a variety of styles

R —

ofour landills, EcoTherm Windows offer a clear and sbiding alternative

STinergySir »
supro 0 %
Hplowt u o
o P

o the standards of the inest homes,

| a—

el * Foam filed Frome and Sash
« Thermal usion ieded Frame and Sash
- SoakSimiie Sosh rfle
Quad Weather-srpping of ke contoct poirs
+ MognelcWeatersiipping ol i

peace of mind for years

4000 Double Hung

s rankam + Block ond Tacki Bolance System
st recyclable vinyl, and.a et + 34 Frome Depth
building mterials compose  large part e silloff + Avalatle n Roling, P nd Hopper

+ Fulllengh Ut Handles

dthe tiltin
sashes make cleaning s breeze. O EETR s D
e + Approved Frced Enry Locking System
+ SashTiInforEasy Cleaning
For style, . .

= DOE RS+ Kryplon il
= DOE RS Argon Fil"

» ST nergy Sior Approved Glazing package.

= DOE RS Qualfed

» D765 Upgrade.

= While, Bege and Bronze/Mhte Colors

= Cherry. Light and Derk Ok simuloled Woodgran neror
= 14 Cusiom Colors

« Flot Profe or SDL Grd Package.

+ Foom frame Wrop

= ImpoctRoled

+ DP 50Raled
+ Inerocking loped il
+ DualNghLaiches

| rrc mhermol perormonce et + 7000 |
e

Uk socwi
RS TpeGansRodoge 0 B 3
STnegySir P
sipa )
lowt 3 om .
oo e s s

7000 Casement/Awning 7000 s
e
th latk he * Fusion Welded frome ond Sosh
i ) ~ S fmaeph

and allare availabe n ingle and multi-unit combinations. + Doubla Weater.Stipping around Permeler

+ Sturdy T €-Guord Hordwore Pockoge
+ 0P S0Roied

+ Avallable in Awring ond P Styes

« Common Jomb.

the best of all worlds. The extended Our 3200 Series Patio D o weath pening.
ents offer decades of uncompromise

styles, EcoTherm Bays and Bows et you with outstanding thermal protection for a especially vulnerable area of the home

+ DOE RS Glzing Pockage’”
« STEnergy Stor Approved Glazng Pockoge

+ foress Hordwore

« Whie, Bege and Bronze/hie Colors.

+ Chany.Lightond Dork Ook Simulted Woodgrol kerior
+ 14 Cusiom Colors

+ Flol, Profe orSDL Grd Package

+ Muli-Uni Mulion Pockage

+ Foom frome Wiop.

St g ey g oges g

e

« Sl Design éngineered fo Excellnt Danage
* Infogrol Noi Fin and Screen Track

+ Aluminum Screen frome wih Fbergloss

+ Mesh Sceening

+ One Roling and One Satonory Panel

« nkriocking Meeting Roll

+ Adusiable Nyon Rollrs

+ DuolPoint Locking Hordwore

|Performance Options
» STEnergy Sor Approved Glzing Pockoge

+ 5,6,8Fool 2UeSiyes

+ 5, 12001 3-UeSiyes

= Mt Poin Locking Hordware

+ Bross Fnish Hdwore

* Feld Applied Exension Jomb

 Flo or rofe Grid Pockoge

« Wihie, Beige ond Bronze/White Colors

« 14 Custom Colors:
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Michigan Economic Development Corporation » Strategic Plan Brochure
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Michigan Economic Development Corporation » State Investment Guidebook

2002 3dIND LNIWLSIANI NVOIHDIW

MICHIGANX&UID

AMERICAN
ADVERTISING

AWARDS

GOLD
AMERICAN
ADVERTISING

AWARDS

-
rl
E
-
-
]
-
-

ROBERTO TY

O



Michigan Economic Development Corporation » Covisint Proposal

GOLD
AMERICAN
ADVERTISING
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Caucus Club

Brand Development

CAUCUS CLUB

George Sboukis

150 W. Congress

Detroil MI 45226 CAUCUS

313.965.4970 CLUB
CELL
2489431322 PETROIT
EMAIL
george@

caucusclubdetroit.com

CAUCUSCLUBDETROIT.COM

F -

»!I- | CAUCUS CLUB

' 1. _LE !
Opening for Dinner Service

Tentakbee hours will be:
Mon-Thur 4pm-10pm
Fri-Sal 4pm-11pm
Sunday 4pm-gom

il | cuscus o

FJL“ u[i-i'& S

pat

Ohpeming for Dinmer Service ¥ e l 4*
Tt s, Ry "l ._-_t - *
| i "*' "~ &*

CAUCUS
CLUB

DETROIT

Now Open Sundays

We've made Sundayilinf gy fashionable ag_E_ll'

Aww, how sweet of Yolu...

Thank you Detroit for giving us an DpenTable®™ Diners' C I'u:r & farard
& B0 MRS ol |

DisERY CHOICH
AELED

2018
jE=al

LE

CALCUS

LEARN MORE ABOUT THE CAUCUS CLUB
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https://caucusclubdetroit.com

Coastal Tequila » Logo Exploration

ON THE'ROCKS

-

ON THE ROCKS

COASTAW“W'
ol

CoRsTALTEQUILA

ON THE ROCKS

CoasTALTEQUILA

!!

COASTAL
TEQUILA

> COASTALTEQUILA

Coastes

TEQUILA
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Diverge » Cannon Trail Brand Development

32 Pasrwdl Horro Lias

Ifit:li off yuﬁi'
shoes. You're
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Floarplans & Sizing

Amica Azter Corset o Sunfioweer
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Kick off your
shoes. You're
h L . . Big and Small, Houses for All.

20 Renderings
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| Exciting Mews!

LEARN MORE ABOUT CANNON TRAIL
https://cannontrail.com
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https://cannontrail.com

Diverge » Crie Junction, Logo Exploration
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Diverge » Erie Junction Branding Exploration

{JUNCTION

erie

JUNCTION
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Arts Council of Greater Lansing » Create Creativity Poster Campaign

CreateAthon’

Cheic Ty R

Don 't create fawal}«y.

You're a ?rem‘ work. i pro?rea. I'.' _ Don't Stop now.

ft:i wwwlansingarts.org/oreatecreativity EHEME;E' W"-YO

ol Oeaic evcry;‘/u}\ﬂ.

BH[AﬂR ]| E——
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Mid-Michigan Creative Alliance » Carpe Diem Call for Entries Poster
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Greater Lansing Convention & Visitors Bureau » Natural Gathering Place Ad Campaign

Being located ng the mid
~ makes Greater La a na‘tﬁ
your next meeting destinatio
i first CVB in the state to be ac d‘lted by the
" Deshnohon Marketing Asso«%) Inrernchonm*.’-.l

e're uniquely qualified to make your next

we're the natural selection.

Feed your hunger for something new; come
to the middle of Michigan. Let the first CVB in
the state to be accredited by the Destination

meehng, your best meehng

ndly Affordﬁccreldited.
hbr in Great ansi‘ﬁg.

Marketing Association International rise to

your occasion and make your next meeting

or convention your biggest hit ever.

Central. Friendly. Affordable. Accredited.

Come together in Greater Lansing.

888.2.LANSING
www.lansing.org/code

meet In michigan’s sweet spot

Excitement is blooming in the middle of

GREATER
MIGHIGA IIH
CONVENTION & VISITORS BUREAU

COME TOGETHER.

Michigan. With new festivals, events,

restaurants and more, why not let Michigan’s

first accredited CVB help you get your next

meeting or convention really humming.

Come together in Greater Lansing.
Central. Friendly. Affordable. Accredited.

1.888.325.4711
www.lansing.org/mmg08

CONVENTION & VISITORS BUREAU

COME TOGETHER.
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Doctors Medical Center » Thinkers. Dreamers. Ad Campaign

Nle Cu#/rg Eo’ge 0/' CM#/@ With the da Vinci® Robotic Surgical System, doctors can now perform
surgeries with tiny incisions, less pain and shorter recovery fimes. It's a sophisticated piece of medical technology,

a surgeon’s dream. And it's just one of the cutting-edge developments at Doctors Medical Center.

THINKERS. DREAMERS
DOCTORS

MEDICAL CENTER

For a physician referral call 1.888.284.6641, or visit our Web site at www.DMC-Modesto.com.

THINKERS, DREAMERS

DOCTORS

A dream of mpenbr care. At Doctors Medical Center, you'll meet
staff and physicians devoted fo taking good care of you in every way.
Our commitment to a more personal brand of care was recently
recognized by J.D. Power and Associates with their Distinguished
Hospital Award for “An Outstanding Inpatient Experience.” We're
proud fo be the only hospital in the state to have received this honor.

With leading medical talent and technology, Doctors Medical Center
offers some of the finest care available anywhere, all right here at home.

THINKERS. DREAMERS:"

MEDICAL CENTER

For a physician referral call 1.888.284.664], or visit www.dmc-modesto.com.

THE PREFERRED HOSPITAL OF THE GALLO CENTER FOR THE ARTS

ROBERTO TY




Lapeer Regional Medical Centers » [t's About Time Ad Campaign

For years, we've been quietly building one of the
region’s best medical centers. We've added leading-
edge diagnostics. Top physicians and specialists.
Won some of the industry’s most coveted awards for
quality. And tfoday we can safely say that Lapeer
Regional Medical Center delivers some of the finest

care available anywhere, right here at home.

It's all about being the best we can be. Because

in the end, it's not about us.

Zt's aéou-l'jw.

LAPEER

REGIONAL MEDICAL CENTER

' McLAREN HEALTH sravics

Better Doctors. Better Care:™
LapeerRegional.org 87741LLRMC

Z+'s abovt choice.

Z+'s abovt un»wm‘-fj.

Z+'s abovt ‘/’tclmala,j.

Z+'s abovt experience.

It's abovt Hime.

LAPEER

REGIONAL MEDICAL CENTER

A McLAREN HEALTH service

AMERICAN
ADVERTISING

AWARDS
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Quantum » Brochure, Catalog, and Logo

31 Need more color options? Quantum

@ | Specialty Milwork offers a complete prod
| line
[Wekss| 1 400 custom Sherwir

The patented Polane® solar reflect
rst and only true-satin finish for P
indistinguishable from painted wood. The

ESSENTIALS

arranty against peeling, cracking and chipping.

& QUANTUNN | ree rsr 7o waer

SPECIALTY MILLWORK

THE QUINTESSENTIAL TRIM
Quantum Essentials offer the most complete
line of cellular PVC trim in the industry today. For
any project, any application, you can now offer

premium performance without the premium price.

QUANTUM ESSENTIALS

« Uttra-consistent quality and performance

* Works with any cladding material

+ Installs like wood, no special tools

+ Quantum Equation trim provides the look of a
finished butt joint

+ Carries a limited lifetime warranty against
cracking, warping, rot and product failure

?

QUANTUM ESSENTIALS

ESSENTIAL PERFECTION
Quantum Essentials start with an incredibly consistent
substrate from one of the world's leading manufacturers
of cellular PVC. From there, we use fully automated
faciliies to deliver extremely tight tolerances on every
piece we manufacture. (We're even ISO9001 certified.)

ESSENTIAL SELECTION
No other product line offers this Kind of depth. We have:
everything you'l ever need to trim any job, no matter
how complex or demanding.

* Standard or Channel Trim for all siding materials

« Smooth or Hand-Spii finish

« Sizes up to 1" x 4'x 10’ sheet stock

* Moldings in a wide variety of profiles*

FRANK LLOYD WRIGHT

THE QUANTUM EQUATION
CHANNEL TRIM & PUSH-LOCK INSERTS

Quantum Channel Trim works with any cladding
material—fiber cement, wood, vinyl, brick, stone or |

stucco—to eliminate exposed joints and J-channel.

Push-Lock Inserts give you the look of a hand-ftted
butt joint after the siding goes up, for faster installation

and greater labor efficiency.

ARTISTRY FORTHE AGES

Fine home design is timeles
Rendered in timeless materials like glass, stone and brick,
that vision emerges as sculpted reality, an aesthetic meant to
endure not for years but for centuries

a vision expressed for the ages.

Today, one line of milwork lives up to that standard. Quantum!
offers precision-milled cellular PVC trim that lasts as long as
the home tself. It s impervious to time and weather, available
in a vast palette of colors that remain true for decades, and
finished with an advanced surface coating that makes it
virtually indistinguishable from wood.

Quantum is timeless craftsmanship in ageless materials,
a legacy-grade inve:

ment in your home.

TRUE SATIN FINISH
With Sherwin-Wiliams*, Quantum has achieved the first-ever
true satin finish for celular PYC. It is indistinguishable from
wood, and wholly appropriate in even the most refined homes.

THE COLORS OF A LIFETIME
Quantum’s surface is a marriage of fine art and high.
science—a unique bonding process that allows the broadest,
richest color palette ever developed for cellular PVC. From
modern earth tones to dark, rich historical hues, Quantum's
standard palette exceeds even the custom capabilties of
most other manufacturers. And with an additional 1,400
custom colors available, we offer an expression for every time
and aesthetic,

?

QUANTUM SPECIALTY MILLWORK

QUANTUM COLORS
PR Quantum's breakthrough surface technology allows

an unrivaled breadth and depth of color selection.

E We offer 28 standard colors—contemporary and

BE#Y] historic—along with custom matches of more than

1,400 Sherwin-Williams paints,

And we can match or complement virtually any palette with
colors that stay vivid and true for decades.

QuANTUMLEAR
The extraordinary durability of Quantum color is achieved
through a unique surface technology developed with Sherwin
Williams. The Polane® finish is a two-part polyurethane coating
that is chemically hardened and permanently bonded to the
surface. It will not—indeed, cannot—peel or crack, and is

nearly impossible to scratch. It can be cut with traditional tools.
without splitting or chipping. It is so durable, i fact, that all
Quantum Millwork arrives unwrapped, unpacked and entirely
unscathed. It requires no special warehousing, and because
the finish is created with a reversed static charge, Quantum
actually repels . It needs no cleaning before or after
installation.

Quantum's suface also protects the PVC core against UV
exposure, SO it never warps or twists in the sun, and never
needs adjustment or reftting. It resists fading beter than

any finish on the market. And if the color palette changes,
Quantum can be repainted any time, as easily as wood.

THE QUANTUM EQUATION

AMERICAN

ADVERTISING
AWARDS

QUQnTum THE FIRST TO LAST.™

“+

Push-Lock Insert |‘

AUNIVERSAL AESTHETIC
Quantum products are designed to be used with al types of
siding—wood, fiber cement, viny, brick, stone and stucco.
Our proprietary Quantum Equation, which includes our Channe
Trim and Push-Lock Insert, accommodates the movement
characteristics of different types of siding while still providing
the hand-crafted look of a fitted butt joint. Quantum Equation
also allows Quantum to be installed after the siding, for faster
instalation and greater jobsite effiiency.

BREAKING THE MOLD.
Quanturn offers moldings in a wide variety of profiles to help
you finish the job beautifully. All Quantum trim and molding

carries a limited lifetime warranty on the material and a 25

year limited warranty on the finish.

CLEANER. GREENER.
Quantum Milwork is the consummate green solution. It

is made from partiall recycled PVC and is tself completely.
recyclable. It requires no corrugated packing or plastic film,
which cuts down on waste at the jobite. And with its factory
finish, Quantum eliminates the on-site VOCs that have
become a major component of atmospheric pollution.

For enduring beauty in a sustainable world, Quantum is one.
gant leap forward.

= m— —

HEADER ‘CHANNEL CORNER STANDARD TRIM

— | Ow

STANDARD CORNER CHANNEL TRIM BASE CAP

X | = | =

8eD CROWN.

SHINGLE BAND SILLNOSING

C~ | T | &)

HISTORIC SILL NOSING
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Livio Connect API » Brand Development

Livio

WHAT IS AN API?
Music may be a universal language, but an acronym like APl is
not. How does Livio Radio communicate the value of their API
(Application Programming Interface) to its customers?

Introduce a brand mascot, the Livio Robot, that communicates

without the tech jargon and lives Livio's ‘More Music, Less Work'.

Livio started with radio, but its future was in its Livio Connect
API software as the digital bridge between apps and devices.
It was important to differentiate the product as an industry
leader. Through illustration and the creation of the Livio Robot
as the brand ambassador, Livio Connect separated itself from
its competition attracting the attention of Ford.

-
%]
Q
c
c
o

4

2

2
p |

Livio

Connect API

e
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Livio Connect API » \\Vebsite

Livio§p

Connect API

Bzzzzzzzt. 404.

Did not compute.
Logic dictates you choose an item above.
AN

700

N

Apps, meet Car Radios. &1 X

More Music Less Work

App Developers Consumer Hardware Car Radios
Give users the power to control apps Looking to control an app from your Help users safely access and control
you design using the hardware controls gadget or automotive electronics? We apps through their car stereo!
on devices they already own. have the solution for that.

A N &3
(\
%

What is Livio Connect?
Think of Livio Connect as a liaison between your customers' various apps and hardware devices. t's a protocol

that enables users to control today’s apps with their fingers through the physical buttons on hardware equipment
— including enabled car stereos, televisions, and home audio systems — or with their voice

How does Livio Connect work?

The Livio Connect API protocol is installed on hardware devices to send and receive information about app controls.
The protocol is also added to third-party apps, allowing them to communicate with enabled devices. The apps

(] [ ] ‘
©
I v I o C’ . receive an unlock key through Livio's authentication server.

Connect API

=
% THE PROBLEM  FEATURES & BENEFITS PRODUCTS PARTNERS  PRICING  DEVELOPER PORTAL @ & O | WOBR cp I Freem i u m for App DEVE|0perS

I m I + [ + [ |D D — Register today on the developer portal.
O © 0 & L) & R

&
@088 Q
o @ @ O Why Livio Connect is right for you?
©

ivio Connect eliminates the need for constant support and one-on-one integration between apps and equipment.
’ E E

Think of Livio Connect as a common language, allowing products to communicate securely cross-platform, while
More Music Less Work

you focus on your core business.

More Music, Less Work.

home | aboutus | legal
©2008-2012 Livio Radio. Al Rights Reserved.

App Developers Consumer Hardware Car Radios

3136 Hilton, Ferndale, MI 48220 USA | Need Help? call 1-877-97-LIVIO

Give users the power to control apps Looking to control an app from your Help users safely access and control

you design using the hardware controls gadget or automotive electronics? We apps through their car stereo!
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Livio Connect API » \\Vebsite

&mg 8‘
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Are you the droid _we’re_looking for?
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Livio Connect API » Consumers Electronic Show

. 9g® 0D
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Tome Software » Brand Development

THE CLIENT

Tome Software

THE CHALLENGE A CROWDED IOT SPACE
How do we brand a software startup in a crowded Internet of
Things (IOT) space?

THE ANSWER

Build on the success established by Livio. After Ford's acquisition,
Livio's founder asked that | develop a brand for his new venture —
Tome Software. Following the proven success of the Livio Robot, |
designed the Tome Owl identity to distinguish the company and
attract top talent in software engineering.

RESULT

Tome Software distinguished itself in the IOT space by
specializing in smart mobility solutions. In 2016, Tome outgrew
its nest and moved their growing family to a new office in Royal
Oak, Michigan. We created the interior graphics reflecting the
staff’s passions in cycling, music, tech, and video games. The
Tome brand set itself apart, attracting top talent and winning work
from Cannondale and Ford. In 2023, Tome drew the attention of
a global experience innovation company and was purchased
by Valtech. Even though Tome joined Valtech, the iconic brand
continues to spread its own wings, maintaining the visionary
values represented by its logo.

ROBERTO TY
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Tome Software » |[dentity and Workspace Graphics
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Tome Software » \\Workspace Graphics
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Tome Software » Annual Team Shirts

¥ 01101100 01100001 01100010
W < 01100100 01100001 01111007

101100 01100001 01100010
100100 01100001 01111001
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Ford SAR » Brand Development

THE CLIENT

Tome Software + Ford Motor Company

THE CHALLENGE A CAR COMPANY DOING RESCUE
How to get buy-in from Ford’s stakeholders for a search and
rescue app?

THE ANSWER

Tome Software wanted to develop a search and rescue app that
could track drones and coordinate efforts with professionals

and volunteers. To get buy-in from potential customers and
stakeholders, branding was a key part to the development. Since
the project was a Tome initiative to Ford, the owl was a natural
product mascot that symbolically fit the search and rescue
mission. A mood board was developed and then translated
across all products from a fat-tire Mukluk e-bike to the Bell riding
gear and DIJIl drones. The app was designed to provide in-field
communication through chat, GPS location data, point-of-interest
pinning, and the abillity to clear search areas.

RESULT
The search and rescue project was well-received by stakeholders
and resulted in further funding for research and development.

ROBERTO TY



Ford SAR » Moodboard and Brand Extensions
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Ford SAR » Product Branding

SAR MNML CYCLE // MUKLUK X7»

[ REFLECTIVE

SAR MNML CYCLE // MUKLUK X7»

[ REFLECTIVE

SAR MNML CYCLE // BELL HELMET»

SAR MNML CYCLE // BELL HELMET CASE>»

[ REFLECTIVE

SAR MNML DRONE // DJI PHANTOM 4 »

[0 REFLECTIVE

SAR DRONE CASE // PELICAN 1170 CASE

ROBERTO TY



Ford SAR » Mukluk eBike

CCCEEEE  SARMNMLCYCLE // MUKLUK X7 PROFILE
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Ford SAR » Scarch and Rescue App

SEARCH

2

Fint Mission

O 40503 & haard o 455 N, B3¢ W

>

Message Boxrd

NO problem. It was great 1o soe
you. It's been too kong.

Obvia scdind & hagard pin 450 N B35 W

>
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Crescentia Coaching » Brand Development

THE CLIENT

Crescentia Coaching

THE CHALLENGE

Entering an established and crowded coaching space, Crescentia
needed a brand identity that would build immediate trust while
standing out with warmth, professionalism, and clarity.

THE ANSWER

We developed a brand for Crescentia Coaching that reflects its
mission of growth, clarity, and empowerment. From day one, the
identity needed to convey compassion, credibility, and trust—

so we crafted a system that's human, confident, and quietly
powerful. From mood boards to final design and development,
we collaborated closely with the client to shape every detail of

a brand built on connection and authenticity.

RESULT

Crescentia Coaching launched with a cohesive, purpose-driven
brand that clearly communicates its values and stands out in a
competitive space—positioning the founder for long-term success
and growth.

Crescentia
COACHING
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Crescentia Coaching » Moodboard Brand Exploration

B Crescentia CRESCENTIA

COACHING COACHINGD

i R
llllll

Bindful leadership keeps you
cool and energetic in any
situation, so that you can make
the best possible decisions.

=

ABIT EAY

Crescentia

COACHING

i%.%n

B

Penk ecicgTe Hommn

Crescentia
COACHING

Crescentia
COACHING

ROBERTO TY

O,



Crescentia Coaching » \\ebsite

Fir = - -
(- Hherre T - | .‘ﬁ::.;;;-;,; T T
A

Career Strateg:

empower keaders 1o oo and
thrive in a dynamic
emvironment as they buid

meaningful careers

"-I!-n

Wiz work MEIRNOURO align yoUr career

paths your long-term a-;irations,
ustained profession =

Welcome to Crescentia Coaching, where we specalize in helping
imdividuals like you discover their strengths, navigate career transitions
and achuréd prolessional SuccRss
IT [ = :'_l_'-:.. ":\-. CR&RE _'::'- JEIDIITIE 1

a
5

:
i
-y
=1
]
CESE O O C AR LTRL O  UDE
" B VPRI T S S S S P U
L [ | 3 f 3 i i i sl AL e, i ey

e W slriielen, Wikt i S -

I ———— S
g
Explore how our tallored coaching serdces con empower you o schise your professional e
gadals. Rasdy 10 embark &0 your Suriey Iewands Sucoeis) e o
. o il N Biiabir el s
T o L i -1
o 1 e Py g
Emiet ulope gty
D! S T e i e o De g (ot mTRCT EFPEIIN By e A IR LR S R T T e
reruT mr arlivggee g L e P e v s e o e s ey @] s ey
g e Lyp gmTenj i iy pay LW Prig—y | maie @y e preed pal e T e e T T "
TAKE THE FIRST STEP
Sty e prrtEs Ly W WL Bt STl e I 1 T P ] CewE Embark on a journey of
meni R cgfreg e e aniaiey e iy ki pee g v mgry. o chrapmp @ pee e e

Tap into Crescentia Coaching

BE B pOWET Wi jonirfily BG

o T i el e o v S W e growth, resilience, and

Sl IR DR By ST SR W B T TR O TC TR b i

b o 1t o a1 i fulfilment as a leader in b
today's business world.

ROBERTO TY



MoDe:Link » Ul Design

THE CLIENT

Ford Motor Company + Tome Software

THE CHALLENGE AN EBIKE APP FOR COMMUTERS AND COMPANIES
How do we ease traffic congestion for commmuters and
commercial drivers in large cities?

THE ANSWER

At Mobile World Congress in Barcelona (Spain), Ford introduced
the MoDe:Me and the MoDe:Pro e-bikes to provide a smart
mobility solution. The MoDe:Me ebike is for the commuter using
multiple modes of transportation (car, bus, train, and e-bike). The
MoDe:Pro e-bike is stowed on a Ford Transit Connect and deployed
in high-traffic areas for commmercial deliveries and services. At the
heart of the solution: the MoDe:Link app. | designed an intuitive
interface that displayed real-time information between the app
and the e-bike. Features included: multi-modal navigation, smart
route planning, haptic signaling, road hazard warnings, weather
alerts, e-bike performance, and rider health activity.

RESULT
The app was a success and received positive press for Ford’'s smart
mobility initiatives.

MDHE’ .'LINI—‘

ROBERTO TY

O,



MoDe:Link » Ul Design
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MoDe:Link » Mobile World Congress
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Cannondale » Ul Design

THE CLIENT

Cannondale + Tome Software

THE CHALLENGCE ONBOARDING BEGINNERS AND PROS
How do we design an app that easily pairs with Cannondale’s first
bicycle sensor and is accessible to beginners and pros alike?

THE ANSWER

Since this was Cannondale’s first ever bicycle sensor it was
important for pairing to be easy. Using step-by-step onboarding
and clear illustration style, a simple spin of the wheel allowed

the sensor to be discoverable and register with the app. Once
paired, the app tracked rider activity and included reward badges
for achievements. The app offered resources including manuals,
videos, parts, and bike maintenance with an approved Cannondale
service provider locator. A garage feature allowed riders to save
multiple bicycles. | designed the screens to adhere to the minimal
brand style of Cannondale and created illustrations, icons, and
badges in their signature black and white line style.

RESULT
Cannondale launched the app successfully and continues its
development to this day.

atl AT&T ==

il AT&T = 9:41 AM

Cancel cannhondale

o ® 0

cannondale e ens

Pair a sensor

Spin the front wheel of your Cannondale bike

to activate the sensor for Bluetooth discovery.

Don’t have a sensor on your bike?

Enter your bike info manually.

LEARN MORE ABOUT THE CANNONDALE APP
https://www.cannondale.com/en-us/app
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Cannondale » Ul Design
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Tempur Pedic » Interactive Kiosk

THE CLIENT

Tempur Pedic + Nerdy Bunny

THE CHALLENGE

Nerdy Bunny was tasked with creating a digital experience for
Tempur Pedic’'s Manhattan showroom. The experience would
highlight the features of their premium sleep offerings and
needed to meet the expectations of their upper Manhattan
clientele. The kiosk needed to be easy to use for staff from the
Mmost experienced to the inexperienced, newly-hired sales person.

THE ANSWER

The digital experience revolved around themes (e.g., Beach
Paradise, Rainforest Canopy, and Northern Lights) that would
change room ambiance, bed position, lighting, and music.
Forward Slash created a beautiful design that captured perfectly
the brand while providing experience controls for the showroom
and bed features in an intuitive layout.

RESULT

Nerdy Bunny loved the design and is in the process of creating
the showroom experience for Tempur Pedic with the likelihood of
additional installations in other cities.
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Tempur Pedic » Interactive Kiosk
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Fresenius Kabi » \/\/ebsite Portal Design Evolution (Improved UX, ADA-Compliance)

THE CLIENT

Fresenius Kabi

THE CHALLENGE
Fresenius Kabi, an $8.4 billion global healthcare company,
produces advanced medical equipment that can be technicall

'ﬂ‘ v Amicus Therapeutics

complex for new users. As competitors launched their own
portals to gain a digital edge, Fresenius needed a redesign tha
improved usability, made content easier to find, and ensured £

compliance—all while aligning with their global reputation for
quality and care.

THE ANSWER

Forward Slash redesigned the Amicus and Blood Center porta
creating secure, user-friendly platforms with accessibility at the
core. We implemented robust search, favoriting, and multiple
navigation paths to support diverse user needs. The new desic

features a prominent video area, cross-product promotion, anc
refreshed interface built to meet modern accessibility standare

RESULT

Both redesigned portals are entering final testing, with launch

planned for mid-2025. In parallel, Forward Slash continues to
build on the momentum with ongoing enhancements to the
Cell Therapy portal, launched in 2024, as Fresenius Kabi scales
digital product ecosystem.

FRESENIUS
KABI
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Fresenius Kabi » Amicus Therapeutics Portal
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Fresenius Kabi » Blood Center Portal
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Digital Design
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Curbside SOS » \Website & lllustrations
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Freedom Supply Group » E-Commerce Website
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Retired Racehorse Project » \\Vcbsite
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Slavik Management » Progressive Web App
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Thank you for taking the time to explore my work. I'm passionate
about delivering creative solutions that drive real results, and I'd love
the opportunity to do the same for your project. If you'd like to see
more examples or discuss how we can create something impactful

together, I'm available to talk through next steps whenever you're
ready.

Kind regards,

PApT)
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